Slide 1

Slide 2

ﬂv forom ©F rovd

Tired Of Negative Headlines?
Write Your Own!
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Today's Headines
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TACH PREIRATES

l:* REAL ESTATE UPDATS
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foving Your Business
with Online Publishing
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NAR’s primary resource
*  24/7 resources for anything you need
* 8,500 pages on REALTOR.org, 36,000
pages on REALTOR Magazine Online
* Think REALTOR.org first
« Search — “We recommend”
Sl|de 15 Articles for Rookies Learn the business
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Economic Research

Learn the business

Build a better Web site

Develop new skills
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Start a podcast

Develop new skills
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Architecture gU|de

Provide more value to customers
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Handouts for
buyers and sellers

Provide more value to customers

Home buyers and

Provide more value to customers

sellers information
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Keep up with the latest

F|e|d gUIdeS news and issues

8-step personal marketing  promote yourseis
plan
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Download e-mail banners ~ Fromoteyeursef

ororg/pac.nsi/
ailBanners.
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Fill-in-the-blanks Promote yourself
news releases

-
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(Note: There is a new release created
for each NAR conference and
other major events

Blogging guidelines

« Ablog can be a great promotional tool — write about what
you know, both in posts on your blog and in comments on
others’

If you have a blog, accept comments. Develop a comment
policy outlining the types of comments you WON'T
publish: e.g., those that are offensive, illegal, irrelevant, or
are sales pitches.

Blogging guidelines

« Extend the reach of your blogs.

— If you post something that is relevant, put it on Twitter (if you've
joined — twitter.com).

— If you come across a relevant blog post, comment on it and link to
your post.

— If you come across an interesting blog post, write a post about it
on your blog, and link readers to it. That blog’s owner will find out
about it and is likely to contact you or subscribe to your blog's
feed.
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Blogging guidelines

Make a commitment
Write good headlines
— Since RSS readers display only the headlines of your blog posts,
those headlines need to entice the reader to click. Clear is better
than clever.
— “Why Settle with DOJ?" €-compelling
— “Things Are Looking Up” €too vague

Be interesting
Be wise

ALTOR 0

Blogging guidelines

Be concise

Identify yourself

Link intelligently

Consider adding depth with multimedia
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*RealTown Blogs
*ActiveRain
*Typepad
*Wordpress
*Point2 Agent
*Realtor.com
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NoBloggerLeftBehind.com




